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 1.1 Billion Users (18M Canadian Users) 

 700 Million Daily Active Users 

 350 Million Photos Uploaded Per Day 

 6.75 Hours Spent Per Month (US) 

 

 

Stats from: Facebook, Mashable  

















 400 Million Tweets Each Day 

 60% Produced on a Mobile Device 

 200 Million Monthly Active Users 



available from 

twitter.com  

or your phone’s  

app store 



fill in the blanks 



start by searching 

something 



start by searching 

something 



always starts 

searching tweet 

content 



choose ‘View 

more people’ 



choosing the ‘+’ 

sign adds them to 

your ‘following’ list 



clicking their 

picture selects 

their profile 



search for 

specific names if 

you know them 



latest tweets 

show up in 

‘home’ 



those publically 

connecting with 

you appear in 

‘connect’ 



@FreshAirFarmer 

will only show up 

to those following 

me 

 

.@FreshAirFarmer 

shows up to 

everyone 



‘discover’ shows 

trending topics 

and news 



‘me’ is your own 

profile and 

private messages 



Hashtags help 

sort 
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“Comments are bad for science.” 

“But even a fractious minority wields enough power to 

skew a reader's perception of a story, recent research 

suggests.” 



There are no facts, only 

interpretations. 

-Friedrich Nietzsche 



 



I am SOMEONE, 

not SOMETHING! 



“Feed people, not 

cows. Less meat = 

less hunger.” 
PETA posting on their Facebook 

page. 













videos from YouTube 





What’s in a word… 

Many people do not realize that chickens 

are inquisitive, interesting animals who are 

as intelligent as mammals such as cats, 

dogs, and even some primates. They are 

very social and like to spend their days 

together, scratching for food, taking dust 

baths, roosting in trees, and lying in the 

sun. 

peta.org 



What’s in a word… 

 Piglets are torn from their distraught 

mothers after just a few weeks. Their tails 

are chopped off, the ends of their teeth 

are snipped off with pliers, and the males 

are castrated. No painkillers are given to 

ease their suffering. The pigs then spend 

their entire lives in extremely crowded 

pens on tiny slabs of filthy concrete. 

peta.org 









what can we do 

to avoid nasty 

surprises? 
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#farmerlove  

We outrank doctors, police officers, 

church representatives, and more. 

 56% of Canadians have a very or 

somewhat positive impression of 

agriculture 

 32 % are neutral 

 
 Findings from Leger Marketing & Ipsos-Reid 



#farmerlove 

 Use it to our advantage! 

 Reaching out CAN and WILL help us all 

 If we don’t talk, someone else will! 

 It is time to take back the debate 



What are our strengths? 

 What are our weaknesses? 

 What can we do to promote the 

strengths? 

 What can we do to turn around the 

weaknesses? 



Becoming Social 

 PLAN 

 THINK of your audience, your goal, your 

commitment 

 TRACK your progress 

 Keep it CONSISTENT 

 



There are no facts, only 

interpretations. 

-Friedrich Nietzsche 







Social media is like toothpaste, 

once it comes out of the tube 

– it doesn’t go back in. 





Becoming Social 

 PLAN 

 THINK of your audience, your goal, your 

commitment 

 TRACK your progress 

 Keep it CONSISTENT 

 





“I used to wonder why 

somebody didn’t do 

something. Then I realized I am 

somebody.” 

-Unknown 
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This  presentation was funded in part by 

the Investment Agriculture Foundation 

of BC through Agriculture  and     Agri-

Food Canada’s Advancing Canadian 

Agriculture and  

Agri-Food (ACAAF) program. 


