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Keeping Communities Connected 

• a social structure  made up of a 
set of social actors 

• a network that has people 
socializing, sharing and self-
promoting 

• they look for friends, mentors, 
experts,  and guidance 



 
• reaches the consumer where ever he may be  
• enhances TV and print advertising 
• most respected brands use SM as their marketing 

vehicle 
 
 

AND IT’s FAST! 
 
 
 

 

Social Media is a marketing vehicle 



Why do companies do it? 
 
• promotes  brand 
• raises awareness 

 
Why did WE do it? 
 
• defines who we are 
• educates 
• helps people feel  
 part of our community 
 

 We become champions of our industry 
 

 



Consumer Education 
 
• benefits of eggs 
• animal care   
• supply  management 
 

 
 

 
real time + ongoing + dynamic  

+ interactive 

=  consumer confidence 



Communication 
 

• Honest 
• Transparent  

 
• Responsive 
• Entertain 

 
• Inspire 

 
 



How did we do it? 
 

• New website 
• New social media         

 program 
• New micro site 
 



Colouring Contests 

Photo Contests 



Strategy: 

Research 
• Information gathering 
• Planning 
• Implementing  

 
Information Architecture 
 
 



SEO 
(Search Engine Optimization 

 
• What’s working for us - what needs 

improvement 
• Brainstorming – key word search for 

content 
• Incorporate – using multiple channels  
• Encourage participation through CTA 

 

Let’s connect  
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Next Steps 

 
• Always moving forward 
• Ever evolving 
• There are successes 
• There will always be challenges  



:  http://www.youtube.com/watch?v=QUCfFcc

hw1w 
http://www.youtube.com/watch?v=QUCfFcch
w1w 
http://www.youtube.com/watch?v=QUCfFcch
w1w 

http://www.youtube.com/watch?v=QUCfFcchw1w
http://www.youtube.com/watch?v=QUCfFcchw1w


It’s all about “Community Connections” 

THANK YOU! 
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