
 
      

 
                “The twin sister to autonomy and freedom  

                 is responsibility and accountability.....” 
                                 - Henry Cloud, 
      Author and Leadership Consultant 
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Advancing Canadian Agriculture and Agri-Food (ACAAF) program. 
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BCFIRB 2010 - 2011 

Common Issues , across regulated marketing 

• Pricing 

• Quota Allocation 

• Governance 

Appeal Statistics 

• 53% of appeals arise from egg, chicken and dairy sectors 

• 40 % of appeals settled by mediation (2010/2011) 

Farm Practice Complaints 

• Majority of complaints under score tensions along urban/rural 
interface - odour, dust and noise issues. Complaints steadily 
increasing. 



Principles-based Regulation driving: 
• Regulated marketing system with effective self governance 
• A principles-based, outcomes-oriented approach to 

regulation 
• Effective and fair prevention and resolution of disputes 

 

Baseline Tool 
• Accountability Framework and Guiding Principles (SAFETI) 

 

Assessment and Accountability 
• Report progress (indicators, survey, assessment, reporting) 
 
 

 

Leadership Initiative 



• Legislated 
responsibility for 
Boards demands 
transparency and 
accountability 
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Reporting Categories 

STAKEHOLDER ENGAGEMENT  

COMMODITY & SYSTEM MANAGEMENT 

REPORTING & GOVERNANCE 

VALUE CHAIN  

LEGAL REQUIREMENTS 

SOCIAL LICENSE & LEADERSHIP  
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Assessment and Accountability 
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Moving to the Big Picture 

• Values-based food production. 

• Multi-national businesses setting 
social price expectations for 
sustainable production. 

– Off-shore suppliers. 

 

Challenge for BC & Canada agriculture: 

 Balance food cost 
pressures while meeting 
production standards 
demanded by society. 



• Rising food costs 

• Vertical integration 

• Concentration of production and 
processing (regional, provincial, 
national) 

• Increasing public scrutiny 

• Trade negotiations (TPP and CETA) 
 

 

What do we need to do to ensure a 
dynamic, responsive and sustainable  

agri-food system for BC and Canada? 
 

Role of SM going forward?  

 

 

 

In Relation & Closer to Home... 



    “The twin sister to autonomy and freedom is 

responsibility and accountability. Where you see 
boundary confusion, power struggles and 
control issues, you will also see lapses in 
accountability.” 

  - Henry Cloud,  

      Author and Leadership Consultant 



...issues for 2012 



Agriculture Minister Eugene Whelan, January 4, 1979 

Terms of Reference and Procedures of National Farm Products 
Marketing Council (today’s FPCC) -  

• article 1(3) to balance the interests of producers and 
consumers - 

  (f) while actual prices are not set out here, the 
formulae for establishing prices must be carefully 
scrutinized to ensure the maintenance of a Canadian 
industry. If quotas acquire values, then such values would 
be a significant indicator of price adequacy or inadequacy. 



BC Quota Values  
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Canada Total Quota Value 9.6 19.6 29.4 44.2 

BC Total Quota Value 1.1 1.6 3.3 5.4 

BC & National Total Quota Value Estimates 



....a note of reminder 

 
“All business begins with the publics 

permission and exists by public approval.” 
   - Arthur W. Page, 

   Former VP and Director, AT&T 

 
...in regulated marketing there is a public 

accountability challenge for all of us; 
government, regulators and industry. 


