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What words, thoughts or feelings 
come to mind when you hear the 

word “agriculture”? 
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A Survey of Agriculture in Mainstream Media 
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Noise or smells from farms 

Food safety 

Animal welfare 

Availability of food 

Food quality 

Environmental impacts 

Pesticides and herbicide use 

Local food production 

What are your biggest concerns about agriculture and food?  



There are certain products that are transported, packed, stored and sold  
through marketing boards and commissions. Please list any of the of the  
boards or regulated commodities that you are aware of.   
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USDA 

Cranberry 

Wine (VQA) 

Butchered meats 

Fruit 

Beef 

Chicken 

Hatching Eggs 

Turkey 

Organics 

Vegetables 

Eggs 

Wheat 

Milk/Dairy 



Making change starts small. 
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Perception is cumulative. 
Change is incremental. 



Are you ready? 

    “We’ve got to get out and 
show what we do. There 
are some practices that we 
have to clean up. If you’re 
squirming, then there are 
some things you have to 
change.  

 
 We have to get rid of the 

mystery. Let’s stream it all 
out to the internet.” 

 
 ~ Temple Grandin, BCFACC 

Conference 2011. 
 

    





“Top Trends for 2012 - Purity, Authenticity 
and Sustainability Lead the Way.” 

www.prnewswire.com 
 

• Listen. 

• Cultivate relationships with the people who 
can help get your message out. 

• Recognize when you have a story. 

• Be your own advocates. 



• Be visual.  

Practical tips for moving the conversation 
forward: 







• Keep it short. 

• Meet people where they are – physically, 
emotionally, intellectually. 

Practical tips for moving the conversation 
forward: 

• Be visual.  



Yeo Valley Farms 
YouTube – posted October, 2011 – 500,000 visits 

http://youtube.com/watch?v=oTrG7mpb61U 
 

http://www.youtube.com/watch?v=4PnHTzt9-
KE&feature=related 

http://youtube.com/watch?v=oTrG7mpb61U
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