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Reaching Out Through 
Social Media to Build 
Public Trust 



Real-life case studies of how to tell stories 
online that build trust

What we’re talking about today:

What we’re NOT talking about today:

The mechanics of social media – how to post, 
schedule, moderate, set-up advertising or 
work with specific social channels



Social media is about two-way conversations. 
It is also an advertising platform.

Understand there’s a difference.

Before we get started…





1. Real
2. Proactive
3. Transparent
4. Leveraged

Online Storytelling That Builds Trust



1.Real
Stories that are:



1. Real Stories

The Magnifying 
Glass Principle

• Social media magnifies 
what’s already there 

• Have something real to talk about –
merge online & offline 



1. Real Stories
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1. Real Stories



1. Trended on Twitter
2. 250K video views on YouTube
3. Thousands got first-hand glimpse 

inside a greenhouse 
4. Blogger & traditional media coverage

BC Veggie Day Results

1. Real Stories



2. Proactive
Stories that are:



2. Proactive Stories



2. Proactive Stories

The Magnifying 
Glass Principle

• You may need to focus 
the magnifying glass 
on something new



2. Proactive Stories



2. Proactive Stories



3. Transparent
Stories that are:



3. Transparent Stories

The Magnifying 
Glass Principle

• Don’t be afraid to be 
vulnerable



3. Transparent Stories
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Delta Facebook Results

3. Transparent Stories

• Reached 30,000 unique adults (1/3 of 
Delta’s population) with a $840 spend

• Videos received 686 likes, 51 
comments and 434 shares



3. Transparent Stories



3. Transparent Stories



4. Leveraged
Stories that are:



Leverage your assets 
across mediums and 
channels

4. Leveraged Stories



Make your content go further

• Combine photo and film shoots to build 
a library of images/video to use in 
social media, website & print

• Double up: Shoot extra testimonials, 
alternate edits, behind-the-scenes

• Transcribe video interviews for use in 
blog articles

4. Leveraged Stories



4. Leveraged Stories



4. Leveraged Stories



4. Leveraged Stories



4. Leveraged Stories



4. Leveraged Stories



4. Leveraged Stories



4. Leveraged Stories



4. Leveraged Stories



4. Leveraged Stories



4. Leveraged Stories



4. Leveraged Stories



4. Leveraged Stories



After three years of independent measurement by 
Ipsos Reid, 2015 saw men 18-34 in BC (our target 
audience) surpass the general population and 
older demographics in terms of their trust in local 
BC chicken farmers for the first time.

Chicken Squad Results

4. Leveraged Stories



1. Real
2. Proactive
3. Transparent
4. Leveraged

Online Storytelling That Builds Trust



Q&A


